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5A
COUGAR

v

Strong and savvy in their pursuits,
Cougars will spring on new opportunities
and new challenges with enthusiasm. Their
habitat is far-ranging, but Washington State

is never distant from their hearts and minds.
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Look anywhere in the Northwest

and there’s probably a Cougar just a whisker
away. From high-tech urban environments
to high-yield farms, Cougars live, work, and

prosper throughout the region.
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With curiosity and vigor,
Cougars pursue adventure and fun.
They love living in the Northwest and will

pounce on great opportunities.
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Connect to Cougars one-to-one through
Washington State Magazine. 68% of our
readers live in the state of Washington and
another 18% make their homes in other
parts of the West. Your customers are already

here, dedicated to Washington state and WSU.
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Through our PRINT and ONLINE magazine,
you can reach a devoted audience
interested in scholarship, community, and
culture—people who actively seek and wish

to share information.

Through our ENHANCED WEBSITE, readers can
experience Washington State Magazine at their
convenience. A third of our readership graduated in
the last decade, which means, of course, we are

appealing to a tech-smart demographic.
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HOW
10 TALK
TOA
COUGAR

WAYS TO MAKE YOUR AD
REALLY SPEAK TO COUGARS:
Show how you are connected to Cougars, reaching them in positive ways.
Emphasize how yours, like WSU, is a valued institution striving to improve
the Northwest quality of life. Show off the Cougars you may have as
valuable members of your organization and speak of the employment benefits
you provide the community. Point out the positive economic impact your
company has had on our region. Showcase any connections you may
have to organizations or volunteer groups that benefit WSU or the communities
we serve. If you have a legacy of connections to WSU, let Cougars know.
Show how you embrace the future of our region with optimism and
vitality. Make sure to mention any innovative benefits or group rates you

can offer especially to Cougar customers.






Please don't hesitate to find out how we
can connect you to an active and loyal
demographic that complements your
marketing strategy. Contact Jeff Koch,
advertising manager at Washington State
Magazine, to find out more:

509-335-1882, jeff.koch@wsu.edu.
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