
A D V E R T I S I N G  G U I D E

m a g a z i n e . w s u . e d u
20

24



editorial mission

Washington State Magazine’s combination of
journalistic excellence and engaged 

readership offers exceptional advertising 
value as a regional university magazine.

Washington State Magazine is the window on Washington State University — around the state and 

around the world — for more than 150,000 well-educated, multinational readers.

We tell Washington State’s stories. No matter what the issue of the day, it becomes our story, 

through the eyes and work of our people. We are serious about giving our readers the best 

possible reporting on science and academe. But we also like humor and sports, good food and 

wine, great photography and thoughtful essays. We tell the stories of our readers themselves,  

our alumni, through lively profiles.

We are Washington State’s magazine. We are about people and place, about great ideas and the 

good things in life, about doing good in and making sense of a fascinating world.
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average total circulation: 150,000
QUARTERLY : : FULL COLOR : : 48 PAGES

ALSO DISTRIBUTED THROUGH AL ASKA AIRLINES AND AMTRAK

commitment to sustainability
FSC®  CERTIFICATION

digital versions
WEB : : INTERACTIVE MAGAZINE : : E-NEWSLETTER : : VIDEOS : : PODCASTS 

M A G A Z I N E

circulation + distribution

A HIGHLY ACCL AIMED AND AWARD-WINNING 
PUBLICATION that is eagerly anticipated by 
graduates, donors, faculty, staff, and friends of 
Washington State University.
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sample stories + departmentsour readers

gender

Male: 51%

Female: 49%

age distribution

under 20: < 1%	 21–25: 6% 	 26–30: 10%

31–40: 20%	 41–50: 21%	 51–60: 22%

61–70: 12%	 over 71: 9%

level of education (alumni)

Bachelor degree: 82%

Masters degree: 12%

Doctoral degree: 6%

market areas

Seattle/Tacoma/Olympia CSA: 35%

Portland (Vancouver) MSA: 11%  (other Oregon: 1%)

Tri-Cities/central Washington: 10%

Spokane/Coeur d’Alene: 10%  (and adjacent counties)

Pullman/Moscow: 6%  (and adjacent counties)

N. California: 4%	 S. California: 4%

other Idaho: 2%	 NY/New England: 2% 

Arizona: 2% 	 Texas: 1%	 Washington DC: 1%

other US: 11%	 other int’l: < 1%
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spring 2023

Looking for early autism

To boldly go

A storied place in rock and roll

summer 2023

It all adds up

A legacy of “getting things done”

Cohousing really connects

fall 2023

How Master Gardeners went global 

Feed the world and do it right

A slow burn for a NW icon?

winter 2023

Food for a changing climate 

Re-envisioning a town’s future

New fuels to fly by
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P r o f i l i n g  p e o p l e

p l a c e s

a n d  p o s s i b i l i t i e s

i n  t h e  N o r t h w e s t

W S U   M A S T E R  G A R D E N E R S

FROM THE CHELAN/DOUGLAS EXTENSION MASTER GARDENERS COMMUNITY EDUCATION GARDEN TENTH ANNIVERSARY PHOTO CONTEST

DIANA PIETI LEADS THE WAY DOWN THE GARDEN PATH, 
pausing to point out particulars. See the serviceberry, already  
blooming. 

A stone’s throw from the white blossoms lies a xeric berm, which, 
at the end of  April, has not quite awoken for the season. But hopvines 
are already creeping up an arbor nearby. Giant snowdrops — the tips 
of  their arching, ivory, chalice-shaped petals tinged pale green — circle 
a tall tuteur trellis in a round raised bed also dotted with daffodils 
and tulips. 

“It’s all just lovely, and it shows what you could grow here in 
the Yakima Valley with a lot of  good color,” Pieti says, noting how 
the landscaped 1.2 acres often serve as a backdrop for graduation, 
engagement, wedding, homecoming, and prom pictures. “I’m very 
proud, very proud, of  our garden.” 

The Yakima County Master Gardener 
Demonstration Garden, founded in Union 
Gap’s Ahtanum Youth Park in 2005, is just 
one of the projects established or maintained, 
or both, by Master Gardener volunteers, like 
Pieti. The Master Gardener program took root 
in 1973 through Washington State University 
Extension and has since grown into one of 
its longest-running and most successful 
public, educational outreach efforts. 

Almost every county in Washington state 
is covered. There are 31 Master Gardener 
programs representing 35 of Washington 
state’s 39 counties. 

But, says Jennifer Marquis, the Wenatchee-
based leader of Master Gardener programs 
statewide, “it’s just not WSU anymore, and it 
hasn’t been for a long time. Other states saw 
the value in doing this and jumped on board 
and adopted the program early on. Now, 
we’re in all 50 states and most recently in 
Puerto Rico as well as the United Kingdom, 
Canada, and South Korea.”

NO MATTER WHERE THEY WEED AND WATER, rake and 
hoe, teach and learn and grow, Master Gardeners are the grassroots 
gardening authority in any region in which they work. Whether it’s 
the arid steppe of  Yakima or the mild maritime climate surround-
ing Puget Sound—or varied landscapes around the country and 

PHOTOS THIS PAGE AND OPPOSITE COURTESY  
MASTER GARDENER FOUNDATION OF CHELAN COUNTY

MASTER GARDENER XERIC GARDEN IN WENATCHEE

overseas — they are incredibly knowledgeable. About soils. About 
pests. About what grows well at a particular elevation or in a specific 
hardiness zone, with its specific range of  rainfall and average annual 
and seasonal temperatures. 

“Volunteers in the desert of  the Southwest have a much different 
skillset than volunteers in the Northeast or the Northwest,” says Tim 
Kohlhauff, a certified arborist and the urban horticulture coordinator 
for the Spokane County Master Gardeners, one of  the longest-running 
Master Gardener programs in the state. “The idea is to give everybody 
research-based information about plants and add local knowledge  
unique to specific growing areas. There are so many different envi-
ronments across the US and in the other countries where Master 
Gardeners are established that they have different styles of  working 
and decision-making. On a local level, they know what works best in 
their communities.”

They are not only committed to cutting-edge, unbiased, science-
based education but also dedicated to service. 

In Colorado, where Master Gardeners sprouted in 1975, vol-
unteers support a Grow and Give initiative, cultivating food for 
food banks, shelters, senior centers, and more. They donated nearly 
135,000 pounds of  home-grown food during the first three years of  
the program, which started in spring 2020.

“Grow and Give was our response to the COVID-19 pandemic,” 
says Katie Dunker, director for Extension programs at Colorado State 
University. “We saw a need in the community, and in keeping with 
our land-grant mission, encouraged people to start food gardens and 
donate what they could to neighbors in need.”

Master Gardeners launched in 1977 in Rhode Island, where 
volunteers also grow fruits and vegetables to fight food insecurity. 
They additionally work with the US Fish and Wildlife Service to install 
native plants at parks and refuges, supporting habitat restoration. 
And, in 2020, they formed a task force to ensure that justice, equity, 
diversity, and inclusion principles and practices flourish in their 
gardens and programming.

In Florida, where the program started in 1979, Master Gardeners em-
phasize water protection and conservation. Following Hurricane Ian, they 
distributed 100,000 donated traps to nearly 30,000 residents throughout 
the state, helping to curb a proliferation of  floodwater mosquitoes. 

BY THE NUMBERS
9—program priorities for WSU Extension Master Gardeners  
3,700—volunteers in Washington state   114,400—volunteers 
nationwide  250,000—annual hours given by WSU Extension 
Master Gardeners  $37.63—value per hour of volunteer time 
via Independent Sector, the national membership organization for 
nonprofits, foundations, and corporations working to strengthen civil 
society  $9.4 million—value of Master Gardeners’ volunteer 
time statewide  4.3 million—annual hours given by Master 
Gardeners nationwide  $123.5 million— value of Master 
Gardeners’ volunteer time nationwide  80,000—pounds of food 
donated by Master Gardeners in Washington state  1.3 million—
pounds of food donated by Master Gardeners nationwide  

HEALTHY PEOPLE, HEALTHY PLANET
WSU Extension Master Gardeners promote and practice: 
Gardening techniques to adapt to climate change, mitigate its 
effects, and create climate-resistant communities  ¬  Integrated 
pest management strategies to minimize polluted runoff for clean 
water in lakes, streams, rivers, and oceans  ¬  Water-wise gardening 
and landscaping for water conservation  ¬  Building soil health 
to prevent depletion and ensure the long-term viability of local 
food security and natural resources  ¬  Providing food, water, and 
habitat to help native bees and other pollinators thrive in home 
and community landscapes, and secure a biodiverse ecosystem and 
food supply  ¬  Sustainable techniques for growing local food to 
increase access to fresh, nutrient-dense ingredients and improve 
individual and community health and wellness  ¬  Managing invasive 
and protecting native species to protect against ecosystem declines 
and ensure plant biodiversity  ¬  Sustainable horticulture skills to 
increase access to plants, green spaces, and public landscapes so 
all members of our communities can enjoy the health and well-
being benefits of being nearby nature   ¬  Wildfire preparedness 
by applying fire-resistant landscaping principles to reduce the risk 
of loss due to wildfire 

CHELAN-DOUGLAS MASTER GARDENERS COMMUNITY EDUCATION GARDEN
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A L U M N I  P R O F I L E S

PICNICKING ON THOMPSON FLATS ON THE PULLMAN CAMPUS  (FRAME FROM VIDEO—WSU VIDEO SERVICES)

ALUMNIpedia
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 47 in memoriam
 50 alumni news

B Y  W E N D A  R E E D

“I was told I was going to be 
a doctor,” Ron Howell says 
of his parents’ advice to 
him growing up. So Howell 
(’80 Biochem.) entered 
Washington State University 
as a premed student, but his 
heart wasn’t in it.

Instead, he became a partner of  sorts 
with doctors and other health profession-
als. As CEO of  the Washington Research 
Foundation (WRF) for 29 years, Howell 
helped researchers in Washington’s univer-
sity and nonprofit institutions turn their 
discoveries into commercial ventures to 
benefit public health. By providing fund-
ing, his influence has been felt in advances 
in an astonishing number of  fields from 
vaccines, immunotherapy, and cancer 
treatment to AI-assisted 3D imaging, car-
diac care, and inflammatory bowel disease  
treatment.

Getting there — as the Beatles’ song 
says — was a “long and winding road.”

Howell’s father grew up in the projects 
in Youngstown, Ohio, facing a great deal of  
racial prejudice. He became a psychiatrist. 
His mother was a surgical nurse. “Educa-
tion, education, education was what my 
parents emphasized,” Howell remembers 
of  his years growing up in Spokane and 
Lacey. “They said, ‘You’re Black, and that’s 
what you need to be respected and have a 
good living.’” 

The most respected profession they 
could think of  was a medical doctor. “But I 
hate hospitals,” Howell says.

At WSU, he enjoyed learning for 
learning’s sake: calculus, chemistry —
especially biochemistry — music, English. 
“I wanted a career, not just a job. But if  I 
wasn’t going to medical school, what would 
I do?”

He tried pharmaceutical sales.  
Hated it.

He took a job with a paper seller. Went 
to training and was told, “I thought you 
were White.”

He sold hospital supplies. Found he 
was wasting time driving over a huge area, 

so bought himself  a computer, learned 
programming, and figured out how to 
maximize sales. He carried his computer 
skills into an insurance company, where he 
served as the operations coordinator. His 
promotion kept being delayed.

“One day I was having lunch with a 
coworker and his wife, and she said WRF 
needs a technology transfer specialist. They 
wanted someone with a life-science degree 
and a sales background who knew how to 
program,” says Howell, who lives in Seattle 
with his wife of  42 years, Darlene Howell 
(’80 Finance). “That kind of  describes me.”

Howell was hired in 1989, joining a 
new field. In 1981, Tom Cable, Bill Gates 
Sr., and Hunter Simpson started the foun-
dation because they were frustrated that 
researchers would invent things in a lab 
but never see a return on their investments. 
“We wanted to ensure that [the University 
of  Washington] would benefit from the 
commercialization of  intellectual property 
resulting from UW research,” Cable said 
in a news release about Howell’s recent  
retirement.

Investing in invention
Courtesy Washington Research Foundation
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The impact of wildfire smoke on people with asthma. Artificial intelligence and 
advanced technology in agriculture. Ceramic art projects that collaborate with 

medical sciences. This is a small sample of the array of projects fostered and 
supported by the Office of Research (OR) at Washington State University. 

The OR’s strategic investments, seed funding, administrative support, 
and partnerships within WSU and with external groups like the National 
Science Foundation (NSF) grow the university’s research enterprise, 
with real-world results.

$10K Competition: 
$269,500 over the last 
six years to all awardees

The OR hosts programs such as the Research Assistantship 
(RA) and $10K Competition and the New Faculty Seed 

Grant Program (NFSG) to provide first step funding to 
researchers, who then often go on to win national awards. 

Four projects funded

with $11 million
• Initial investment

resulted in $256.2
million total among

762 awards • 90
faculty members
across many disciplines 

• 23.5 times
return on investment

GROWING RESEARCH DOLLARS—BY THE NUMBERS
Total R&D expenditures per tenure track faculty • $322,265 to $413,800
(from fiscal year 2016 to 2021) 

NSF Higher Education Research and Development Survey
(HERD) R&D Expenditures • 2021: $357,648,000 • Awards with estimated totals of

$10 million or more (over the life of the award): From two awards totaling $46.2 
million (FY2017) to five awards totaling $184.3 million (FY2022) • Total proposal

amount: $960,416,742 (FY2022) • Average proposal amount: $434,185 (FY2022)

• Total award amount: $283,743,079 (FY2022)
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S E E D  MONEY & SUPP ORT

ASCENT (Aviation Sustainability 
Center): A cooperative aviation 
research organization co-led by 
WSU and the Massachusetts 
Institute of Technology. Also 
known as the Center of Excellence 
for Alternative Jet Fuels and 
Environment, ASCENT is funded by 
the FAA, NASA, the Department of 
Defense, Transport Canada, and 
the Environmental Protection 
Agency.

Bioproducts Institute

Advanced Grid Institute

Nuclear Science and 
Technology Institute

• WSU and Pacific
Northwest National
Laboratory  collaborate

on several major projects,

with support from the
OR.  Faculty and graduate

students also hold joint
appointments with

WSU and PNNL.

Health Equity Research Center 
(HERC): A network of faculty, 
sta�, and students from multiple 
colleges and campuses 
examining the factors that 
promote health resilience and 
decrease health risks associated 
with poverty, discrimination, and 
poor access to health care.

Functional Genomics Initiative: 
Genetic technologies to address
food security concerns

Nutritional genomics: Smart foods 
for optimal nutrition and health in 
diverse populations

Green stormwater infrastructure: 
Save energy and provide clean 
water for people and the fish 
they eat

New Faculty, Seed Grant 
Program 2000–2022: 963 
proposals by junior faculty, 279 
awards, $4.75 million invested
• 734 proposals from NFSG
winners brought in $49.4 million
in external awards • Average
number of NFSG grants awarded
each year: 12

The investment 
program also 
provided funding 
to the Center for 
Institutional 
Research 
Computing

Julie Postma, associate dean for research 
and professor in the College of Nursing, 
studies the impact wildfire smoke has on 
people with asthma. She is one of the 33 

participating faculty researchers in HERC. 

RESEARCHER CLOSE-UP

ARTIST CLOSE-UP

RESEARCHER CLOSE-UP

Io Palmer, associate professor in fine arts at 
WSU Vancouver, launched “In Ceramics In 
Science,” a collaborative project to create 

ceramic murals in the Elson S. Floyd College of 
Medicine. With a $10,000 award and Research 

Assistantship from the OR, she worked with 
students and the communities of Pullman and Spokane 
on the public arts initiative, with a long-term goal 
across the state’s schools, hotels, and other venues. 

Ananth Kalyanaraman, Boeing Centennial Chair and professor in the School of Electrical Engineering and Computer Science, directs 
the USDA-NIFA Institute for Agricultural AI for Transforming Workforce and Decision Support (AgAID). With a $20 million grant, 
AgAID builds partnerships between AI and ag communities to tackle some of agriculture’s biggest challenges related to labor, water, 
weather, and climate change. The OR provided proposal development for two years and temporary program management. OURstory
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advertising specs

two-pagefull-page

1⁄ 3-page
bc

1⁄ 2-page

2 ⁄ 3-page

ad sizes
	 width		  height
two-page spread (bleed)*	 16.75"	 x	 10.75"

two-page spread (no bleed)	 16.25"	 x	 10.25"

full-page (bleed)*	 8.375"	 x	 10.75"

full-page (no bleed)	 7.625"	 x	 10"

2/3-page (bleed)*	 5.25"	 x	 10.75"

2/3-page (no bleed)	 4.667"	 x	 9.125"

1/2-page (bleed)*	 8.375"	 x	 5.25"

1/2-page (no bleed)	 7.125"	 x	 4.5"

1/3-page (no bleed)	 4.667”	 x	 4.5”

business card (no bleed)**	 2.125"	 x	 3.5"

BLEED SPECIFICATIONS: Bleed ad dimensions above  
DO NOT include an additional .125" on all sides (required)  
which is trimmed away during magazine construction.

AD GRID MARGINS: All type and graphics should reside  
.75" in from the trim, or .875" in from the bleed.

**The business card ad has special specifications. 

artwork specs
Ads may be created using Adobe InDesign, Illustrator or 
Photoshop; you can submit a press-ready PDF saved from  
these applications. 

All artwork should be produced using CMYK color mode and  
the US WEB Coated (SWOP) v2 color setting. Images should be at 
least 300 pixels per inch (at actual size); line art at least 1200ppi.  
Spot colors should be converted to CMYK equivalents and fonts, 
whenever possible, converted to outlines.

Setup for the above applications as well as PDF conversion 
instructions may be found at magazine.wsu.edu/artwork .
Washington State Magazine is not responsible for the quality of 
any printed ad that does not conform to these specifications.

SUBMISSION INSTRUCTIONS
Digital files may be submitted to the art director on a CD/DVD 
via FTP at filetransfer.wsu.edu (use jpaxson@wsu.edu as the 
recipient’s name), or by email (under 10MB) to jpaxson@wsu.edu. 
Please include all pertinent insertion and contact information 
along with payment.
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rates + deadlines

ad rates
	 1X	 2X	 3X

two-page spread	 $7,430	 $7,060	 $6,705

full-page	 $4,150	 $3,945	 $3,745

2/3-page	 $3,485	 $3,310	 $3,145

1/2-page	 $2,655	 $2,520	 $2,395

1/3-page	 $2,075	 $1,970	 $1,875

business card	 $500	 $450	 $400

Payment is due with ad submission. 

Cancellations must occur on or before the space close date to not  
risk forfeit.

advertising deadlines
issue	 space close	 ad due

February 2024 (Spring)	 10/20/23	 12/1/23

May 2024 (Summer) - exclusive distribution	 1/26/24	 3/8/24

August 2024 (Fall)	 4/19/24	 5/31/24

November 2024 (Winter)	 7/26/24	 9/6/24

2024

Ads are placed at the discretion of the art department with 
attention to effectiveness and relationship to editorial and 
graphic content.

AVAIL ABLE ON REQUEST
Inserts such as business reply cards, brochures and envelopes 
are priced separately from the above advertising rates.



magazine.wsu.edu/advertisinglegal stuff
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ADVERTISING RESTRICTIONS
Washington State Magazine reserves the right to refuse any ad not 
compatible with the mission of Washington State University or 
the magazine. WSM will not accept ads for:

casinos, gambling, or other wagering companies, 
websites, or facilities

websites or publications containing adult or 
pornographic content

Additionally, postal regulations prohibit Washington State Magazine 
from accepting print advertising for credit cards, insurance, or travel 
arrangements. This does not apply to web advertising.

DELIVERY ADDRESS
Washington State Magazine Advertising
Information Technology Building, Room 2013
Washington State University
PO Box 641227
Pullman, WA 99164-1227
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kudos
From its very first issue, Washington State Magazine has consistently been recognized for excellence in writing, 
design, and photography by the Council for Advancement and Support of Education (CASE), an international 
organization that promotes excellence in educational advancement through alumni relations, communications, 
marketing, and fundraising.  

MAGAZINE STAFF

Editor:  Larry Clark ’94

Associate Editor:  Adriana Janovich

Art Director:  John Paxson

Science Writer:  Becky Kramer

Contributing Writers:  Alysen Boston, Addy Hatch
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